
Who Trusts 

Golf?

Strengthening Credibility with 

Data, Dialogue and 

Transparency



• More than 20 years as sportswriter, 

editor-in-chief and book author in 

professional golf

• Golfer 

• Founder of Golf Sustainable 

• More than 200 course visits regarding 

sustainability in the last six years

• Member and advisor in different expert 

groups for sustainability in golf 

About me and 

Golf Sustainable
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The 

Greenkeepers 

Association as a 

communicator
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• Building long-term relationships

• Focus on communicating content and 

engaging in dialogue with target groups

• Image cultivation and building trust

Communication 

with a purpose



Law makers

Greenkeeper Federations

PublicGolfer Sponsors

PR Agency:

• Placement of 

messages

• Discuss 

credibility risks

Media:

• Print & Online

• Podcast

• Events

Direct Communication: 

• Newsletter

• Social Media

• Workshops & Events

Target 
groups

Greenkeeper



Golf’s specific 

challenges
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Sustainability 

under 

pressure 

Credible communication of sustainability topic is immediately and in the long term indispensable for golf

Image 

problem

Climate change 

means fast and 

unexpected 

changes 



Trust - the 

cornerstone of 

successful 

communication
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In times of fake news 
and AI trust is the 
gold standard in 
communication...

...but how do you 
increase credibility? 



Biodiversity project - wild bees - University of Freiburg
Water project - Texas A&M - University of Wisconsin 

Madison

Independent
Reliable 
Reserch



Solid data is 
the basis of 

every 
argument 

and 
discussion.

How much 
data do you 

have? 



Transparency 
is mandatory

But what does 
transparency 

mean? 



How to start - 

practical tipps

 for better 

communication

04



First Questions

What is the one 

topic you want to 

communicate this 

year? 

01
Who is your main 

target group ?

03
Which 

Ressources do 

you have? 

04
How solid is your 

data basis and 

your 

argumentation? 

02 05
Which potential 

collaborateur has 

the most 

credibility? 

• Start without a strategy

• Many topics but no 

ressources

• Strategy without data basis

• Expensive PR consultant

 but no data basis

 

Biggest Mistakes



• Collect reportings and data from 

scientific resarch programs

• Team up with a credible, nationwide 

known program or institution. 

• Develop one communication project for 

both partners: 

⚬ Press conference

⚬ Website and SM content

⚬ Include official authorities in your 

communication. 

Example: 

Golf is good for 

biodiversity



"The single biggest problem in communication is 

the illusion that it has taken place." – 

George Bernard Shaw



Thank you!

golfsustainable.com
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