
Who Trusts 

Golf?

Strengthening Credibility with 

Data, Dialogue and 

Transparency



ÅMore than 20 years as sportswriter, 

editor-in-chief and book author in 

professional golf

ÅGolfer 

ÅFounder of Golf Sustainable 

ÅMore than 200 course visits regarding 

sustainability in the last six years

ÅMember and advisor in different expert 

groups for sustainability in golf 

About me and 

Golf Sustainable
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The 

Greenkeepers 

Association as a 

communicator
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ÅBuilding long-term relationships

ÅFocus on communicating content and 

engaging in dialogue with target groups

ÅImage cultivation and building trust

Communication 

with a purpose



Law makers

Greenkeeper Federations

PublicGolfer Sponsors

PR Agency:

ÅPlacement of 

messages

ÅDiscuss 

credibility risks

Media:

ÅPrint & Online

ÅPodcast

ÅEvents

Direct Communication: 

ÅNewsletter

ÅSocial Media

ÅWorkshops & Events

Target 
groups

Greenkeeper



Golfós specific 

challenges
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Sustainability 

under 

pressure 

Credible communication of sustainability topic is immediately and in the long term indispensable for golf

Image 

problem

Climate change 

means fast and 

unexpected 

changes 



Trust - the 

cornerstone of 

successful 

communication
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In times of fake news 
and AI trust is the 
gold standard in 
communication...

...but how do you 
increase credibility? 



Biodiversity project - wild bees - University of Freiburg
Water project - Texas A&M - University of Wisconsin 

Madison

Independent
Reliable 
Reserch



Solid data is 
the basis of 

every 
argument 

and 
discussion.

How much 
data do you 

have? 



Transparency 
is mandatory

But what does 
transparency 

mean? 


